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Defence Line
BY SONAM NAIDU

Designer duds and accessories that   
           will help you stay safe.

For decades, generations have tried to 
preserve innocence and detract sexual 
deviance in society. From chastity belts to 
the more recent male genitalia shredding 
Rape-axe, many of these inventions take 
prevention to extremes and fall short of 
finding a balance between accessibility, 
comfort and easy integration into our 
day-to-day routines, while also sending a 
strong message to perpetrators. There are 
certain products available though that are 
fashionable and help prevent unwanted 
sexual advances and attacks.  

Lipstick Pepper Spray
The most basic of all makeup products is 
now also a warden of safety. Women on 
Guard (www.womenonguard.com), an 
online store by Susan Eaton and Martha 
Martinez promoting women’s safety and 
empowerment, sells a lipstick pepper spray. 
It comes in sleek lipstick packaging in 
black, red, pink, blue and silver. One spurt 
to the face will cause temporary blindness, 
choking, coughing and nausea and this 
genius contraption contains UV dye to 
help in the identif ication of the predator 
when apprehended. Lipstick spray contains 
five, one-second bursts and sprays up to 
six feet. In addition to safety and security, 
this inexpensive gadget partially profits the 
most common cause of death for women 
worldwide — breast cancer. And it’s easily 
tucked away in your pocket or handbag. 

AR Wear
Durable, contemporary and a comfortable 
version of the chastity belt, AR Wear 
garments can’t solve the problem that rape 
exists in our society, but they can offer 
wearable protection for when things go 
wrong. AR Wear (Anti-Rape Wear) is the 
brainchild of New York-based designers 
Ruth and Yuval who modified a Lululemon-
inspired line of undergarments, yoga pants 
and travel shorts with a simple mission 
intended for young girls and women: “to 
offer some peace of mind in situations that 
cause feelings of apprehension; such as 
going out on a blind date, taking an evening 
walk, clubbing and travelling in unfamiliar 
countries.” By the means of cut-resistant 

strap work, the garment pieces lock at the 
waist and thighs and it cannot be pulled 
down. Only the wearer herself can remove 
her anti-rape wear. The garments are 
comfortable and visually appealing and are 
available in a range of colours and styles 
and the designers have recently launched 
an Indiegogo fundraiser campaign. 
www.facebook.com/pages/AR-Wear

Cell Phone Stun Gun 
Cell Phone Stun Guns look like an ordinary 
cell phone but function as stun devices. 
Cell phone stun guns offer you discrete 
self-protection and security and have the 
best disguise of all stun devices. Women 
on Guard’s disguised stun gun packs four 
to six million volts of power to temporarily 
disable a perpetrator in his path; giving 
the victim ample time for an easy getaway. 
There’s a built-in LED flashlight providing 
a convenient source of light, a safety switch 
to prevent accidental discharge, rubberized 
armor coating that protects the unit and 
ensures a firm grip and a lifetime warranty. 
The Smart Phone Stun Gun, which looks just 
like a smart phone, also includes a disable 
pin preventing the attacker from using the 
unit if it’s taken away by them. Reviews from 
consumers include testimonials of women 
saying they feel empowered and safe. 

Denim Day
Denim Day is a day where people are 
encouraged to wear jeans to raise 
awareness of rape and sexual assault. 
April 23rd marks the remembrance of 
a 1998 Italian supreme court’s unjust 
ruling in a rape conviction which 
stated that due to the “resistance of 
tight-fitting jeans, a possible rapist 
would need the victim’s help to 
remove them, which makes this act 
consensual.” There was widespread 
outrage worldwide and people 
protested by wearing denim to 
signify that clothes don’t evoke 
rape. This year Guess Jeans 
has shown its  support by 
becoming the official fashion 
sponsor for Denim Day. ä

  “Beauty provokes   
  harassment, the 
   law says, but it 
  looks through 
 men’s eyes when 
        deciding what 
         provokes it.”
                  - Naomi Wolf, The Beauty Myth: 
                    How Images of Beauty are 
                    Used Against Women
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